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contributors to the news ccosystem. Bloggers, often
working independently or aspart of online communities,
have challengedthe traditional gatekeeping role of

mainstream media by providing alternative perspcctives,
uncovering underreported stories, andengaging in
investigative reporting. This democratizationof news
production and distribution has disruptcdthe traditional
hierarchy of informationdissemination and has opened up
new avenues for citizen journalism.

BloggingTips

Simultaneously, traditional newsorganizations have
recognized the potential of blogging as a tool for enhancing
audience engagement, attracting readership, and
diversifying content. Many news outlets have incorporated
blogs into their websites,allowing their journaliststo



RESEARCHMETHODOLOGY

This dissertation projcct will cmplova mixcd-methods
approach to investigate the impact of blogging on online
journalism. Thestudy will utilize both quantitative and
qualitative methods to provide a comprehensive
understanding of the phenomenon.

Research Design:

The research design will involve a combination of survey
research, content analysis, and interviews. This mixed

methods approach will allow for a triangulation of data
sources and perspectives, enhancing the validity and
reliability of the study.

Primary Source:
• Online Survey has been conducted among 56 people

through google forms.

Secondary Source:

Content analysis of few selected points.
• Interviewof an expert was taken to substantiate.



HYPOTHESIS

Hereare some additional point-wise notes expanding on the
impact of bloggers ononline journalism:

1.Diversification of perspectives: Bloggers, with their
individualvoices and unique experiences, have contributed
to a morediverse range of perspectives in online
journalism. Unlike traditionalnews outlets, bloggers often
focus onniche topics or specific communitics, bringing
attention to issues that may be overlooked by mainstream
media. This diversification has enriched the overall content
available toonline audiences.

2. Enhanced user engagement: Bloggers often establish
directconnections with their readers through comments,

social media interactions, and personalized content. This
levelof engagement creates a more interactive and
participatory environment, where readers can actively
contribute to the conversation, share their opinions, and
shapethe narrative. In contrast to traditional journalism,
thisinteractive nature of blogging fosters a sense of
community and encourages dialogue.



A systenatic content analysis will bc conducted to examine
the presenceand characteristics of blogs within onlinc news
platforms. A representative sample of online news outlets

will beselected, and a predctermincd coding scheme will
be applicd to analyze the content and nature of the blogs
publishedon these platforms. The analysiswill focus on
factors such as blog topics, writing style, authorship, and
interaction with readers. Byemploying a mixed-methods
approach and utilizing variousdata collection and analysis
techniques, thismethodology aims to provide a

comprehensive and nuanced understanding of the impact of

blogging ononline journalism. The integration of
quantitative and qualitative data willenable a more holistic
exploration of the research topic and enhance the validity
and reliability of the findings.
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The growing audience foronline political
news
The of adults who go online for news or information about politics or the
election

Among at adults
Among internet users
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The Huffington Post is a notable example of the
transformation of a blog into a prominent online news
outlet. ounded byArianna Huffington in 2005, it started as

a liberal-leaning blog platform that aggregated content
from various sources and featured opinion pieces. Over
time, it expanded itsoperations, hired professional
journalists, and developed original news reporting. The

HuffingtonPost became known for its blend of news,
commentary, and entertainment content. It garnered a

significant audience and played a crucialrole in shaping
online journalism. In 201ll, it was acquired by AOL for a

reported $315 million.
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TheGuardian, a leading British newspaper, launched the
Comment is Free section on its website in 2006. This
section aimed to provide a platform for diverse voices and
perspectives by inviting bloggers, expert and
commentators to contribute articles and engage in
discussions. It allowed both established writers and
emerging bloggers to share their opinions on various topics.
The Comment is Free section gained popularity and
became an important space for public debate and
engagement. This case study exemplifies the integration of



blogging within a traditional news organization toenhancc
audience participation and broaden the range of vicwpoints
presented.
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As blogs have become a fixture in today's media
environment,growing in number and influence in political
communication and (mass) media discourse, research on
the subject has proliferated, often emphasizing the high



profile conflicts and controversics at the interscction of

blogging and journalism. Less examincd, however, is the
psychology of everyday citizcn bloggers in this context. In
studying arandonmizcd sample of US bloggers, we attenpt
topuzzle out thesc qucstions: to wlhat extent dobloggers
perceivetheir work as a formof journalism, and how might

such a perception influence their motivations for posting
and thetopics around which they blog? Most critically, this
article constructs a model by which all these anteccdents
predict whether bloggers bchave like professional
journalists. Results indicate that bloggers who see their
work as a form of journalism are more inclined to inform
and influence readers,write about public affairs, and
behave as a more traditional journalist.
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Ananalog tothe blogger ina ncwspaper is thec cditorial board(or the chicf cditor), The cditorialboard decides the cditorial
policy of the medium. The cditorial board is also responsible
for credibility of themedium. Sameresponsibility takes theblogger towards his blog and theaudience. The blogger uses
the blog to advocate his owvn agenda, share opinion and send
the message to the audience.
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1.Gender
56 responses

2.Age

SERVEY REPORT

56 responses

42.9%

94.6%

Male

On average calculationof my survey, Ifind that 57. 1

female and 42.9% male users are there.

Female
Prefet not to say

18-25

26-35

36 & above

On average, most users are between the ages of 18-25.



3.Which of the followving best describes blogging in

journalism?

28 6

56 responses

On average, most users describes blogging as a

modern method of sharing opinions and personal
experience

45 4

A trad tiontform of reportng news

Amoden method of charirg opnons
gnd person al expereces

4.What is the primary advantageof blogging in journalism?

125

Aroiatsot at e platforn for ournslists
to pubh sh artctes

39,3%

A tool fos speeadng fake rews ard
mtsnfomaton

Increased credibility and trustworthness
Quick and easy dssemination of news
Exclusivity and limited access to content

Strict adherence to journalstic ethics

Most of the people think that quick and easy

dissemination of news is the primary advantage of
blogging in journalism.



7.How docs bloggingcffect the traditional gatekceping role

of journalists?

S6 tesponses

traditional
perspective.

2681

S6 responses
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8.In terms of subject matter, what topics are often covered
in journalistic blogs?

In has no mpact on the ga tekeepng role

Hard news and nvestgatrve reporting
Lifestyle fashon andentertanment
Personal oprreons and expenences

Scienufic research and technologrcal

In terms of subject matter, most people think lifestyle,
fashion, and entertainment are often covered in journalistic
blogs.



9.Which of the following is a potential benefit of

journalistic blogging'

56 responses

4513

56 responses

183

26 8

16.1%

76.19%

Preservation of long form, in depth

reporting

Mostof the peoplechoose first option for this.

28.6%

Decreased accessrbility to news and
information

10.How does blogging impact the relationship between
journalists and their audience?

Reduction in overall journalistic
standards
Increase n corporate control over news

content

Oit cre ates a more one-way
communicaton model

it facilitates drect interaction and
engagement with readers
It dscourages audience feedback and
particpation

Ithas no signficant impact on the
relationship

Most of the people choose blogging discourages audience
feedback and participation.



EXPERT INTERVIEW

Sourav Roy (Journalist)
1. How has blogging impacted online journalism?

Ans. Blogging has revolutionized online journalism by
providing a diverse range of perspcctives and
democratizing the creation and dissemination of news and
information.

2. How do yousee the future of online journalism
influenced byblogging?

Ans.Blogging willcontinue to shape the future of online
journalism by democratizing information dissemination and
fostering diverse perspectives.

3. How has the rise of blogging influenced the landscape
of online journalism?

Ans. The rise of blogging has significantly impacted online
journalism by diversifying news sources, providing
alternative perspectives,and challenging traditionalnews

outlets' monopoly on information. Bloggers have emerged



RESEARCH FINDINGS

This rescarch study aims to investigate the impact ofbloggers on onlinc journalism. With the rise of digital
media, bloggers have cmcrgcd as influential content
creators who provide alternative perspectives, opinions, andanalysis on various subiccts. This research examines therelationship between bloggers and traditional onlinejournalism, exploring the potential benefits, challenges, andoverall impact on the media landscape. Through a
comprehensive literature review, data analysis, and
interviews with industry professionals, this study provides
valuable insights into the evolving dynamics betweenbloggers and online journalism.

This section presents the findings of the research study,
based on the data collected and analyzed. It explores the
impact of bloggers on online journalism from various
perspectives, including content crcation, audience
engagement, credibility, and revenue generation. The
analysis highlightsboth positive and negative implications.



.Nos. T. P.,Finncman, T., & Borden, S.L. (2016).
Vos,

Gatekecpingin the 21st Century: A Revicw oftheEvolution of a Media Rescarch Tradition. Journalism &

ass Communication Quarterly, 93(1), 112-126.
Link: https://doi.org/10.1177/1077699015614979

Bambukkana, N. (2015). The Impact of Lifestyle
Blogging on Contemporary Mainstream Journalism.
Iournalism Practice, 9(6), 764-778.

Link: https://doi.org/10.1080/175 12786.2014.982947

7. Domingo, D., Quandt, T., Heinonen, A., Paulussen, S.,
Singer, J. B., & Vujnovic, M.(2008). Participatory
Journalism Practices in the Media and beyond: An
International Comparative Study of Initiatives in Online
Newspapers. Journalism Practice, 2(3), 326-342.

Link: https://doi.org/10.1080/1751278080228 1065

8. Johnson, T. J., & Kaye, B. K. (2014). In the Blogs: A

Look at How PoliticalBlogs Influence theMainstream
News Media. Journalism & Mass Communication
Quarterly, 91(2), 213-232.
Link:https://doi.org/10.1177/10776990145276O1



c) Bloggers have had no impact on the democratization of: andinformation disscmination.news and

o In what ways do bloggers influcnce public opinion andshapcthc narrative in online journalism?
a) Bloggcrs have no influence on public opinion orshaping the narrative.

b) Bloggers significantly influence public opinion andshape the narrative.

c) Bloggers have aminimal impact on public opinion andshaping the narrative.

10. What measures have traditional media organizations
taken to adapt to the influence ofbloggers on online
journalism?

a) Traditional media organizations have made no
adaptations in response to bloggers.

b) Traditional media organizations have embraced
bloggers and integrated their content.

c) Traditional mediaorganizations have actively resisted
the influence of bloggers.

These questions allow for a range of perspectives and
opinions,fostering adeeper understanding of the topic.
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