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contributors to the news ccosystem. Bloggers, often
working independently or as part of online communitics,
have challenged the traditional gatckeeping role of
mainstream media by providing alternative perspectives,
uncovering underreported stories, and engaging in
investigative reporting. This democratization of news
production and distribution has disrupted the traditional
hierarchy of information dissemination and has opened up

new avenues for citizen journalism.
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Simultaneously, traditional news organizations have
recognized the potential of blogging as a tool for enhancing
audience engagement, attracting readership, and
diversifying content. Many news outlets have incorporated

blogs into their websites, allowing their journalists to




RESEARCH METHODOLOGY.

This dissertation project will employ a mixed-methods
approach to investigate the impact of blogging on online
journalism. The study will utilize both quantitative and

qualitative methods to provide a comprechensive
understanding of the phenomenon.

Research Design:

The research design will involve a combination of survey
research, content analysis, and interviews. This mixed-
methods approach will allow for a triangulation of data

sources and perspectives, enhancing the validity and
reliability of the study.

Primary Source:

e Online Survey has been conducted among 56 people
through google forms.

Secondary Source:

e Content analysis of few selected points.
e Interview of an expert was taken to substantiate.




HYPOTHESIS

Here are some additional point-wise notes expanding on the
impact of bloggers on online journalism:

I. Diversification of perspectives: Bloggers, with their
individual voices and unique experiences, have contributed
to a more diverse range of perspectives in online
journalism. Unlike traditional news outlets, bloggers often
focus on niche topics or specific communities, bringing
attention to issues that may be overlooked by mainstream
media. This diversification has enriched the overall content
available to online audiences.

2. Enhanced user engagement: Bloggers often establish
direct connections with their readers through comments,
social media interactions, and personalized content. This
level of engagement creates a more interactive and
participatory environment, where readers can actively
contribute to the conversation, share their opinions, and
shape the narrative. In contrast to traditional journalism,
this interactive nature of blogging fosters a sense of
community and encourages dialogue.




CONTENT ANALYSIS

A systematic content analysis will be conducted to examine
the presence and characteristics of blogs within online news
platforms. A representative sample of online news outlets
will be selected, and a predetermined coding scheme will
be applied to analyze the content and nature of the blogs
published on these platforms. The analysis will focus on
factors such as blog topics, writing style, authorship, and
interaction with readers. By employing a mixed-methods
approach and utilizing various data collection and analysis
techniques, this methodology aims to provide a
comprehensive and nuanced understanding of the impact of
blogging on online journalism. The integration of
quantitative and qualitative data will enable a more holistic

exploration of the research topic and enhance the validity
and reliability of the findings.
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The growing audience for online political
news
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The Huffington Post.

The Huffington Post is a notable example of the
transformation of a blog into a prominent online news
outlet. Founded by Arianna Huffington in 2005, it started as
a liberal-leaning blog platform that aggregated content
from various sources and featured opinion pieces. Over
time, it expanded its operations, hired professional
journalists, and developed original news reporting. The
Huffington Post became known for its blend of news,
commentary, and entertainment content. It garnered a
significant audience and played a crucial role in shaping

online journalism. In 2011, it was acquired by AOL for a
reported $315 million.
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The Guardian's Comment is Free.

The Guardian, a leading British newspaper, launched the
Comment is Free section on its website in 2006. This
section aimed to provide a platform for diverse voices and
perspectives by inviting bloggers, experts, and
commentators to contribute articles and engage in
discussions. It allowed both established writers and
emerging bloggers to share their opinions on various topics.
The Comment is Free section gained popularity and
became an important space for public debate and
engagement. This case study exemplifies the integration of




blogging within a traditional news organization to enhance
audience participation and broaden the range of viewpoints

presented.
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Blogging as a journalistic practice: A model
linking perception, motivation, and behavior

As blogs have become a fixture in today's media
environment, growing in number and influence in political
communication and (mass) media discourse, research on
the subject has proliferated, often emphasizing the high-
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perceive their work as a form of Jjournalism, and how might

such a pereeption influence their motivations for posting
am.i the topics around which they blog? Most critically, this
article constructs a model by which all these antecedents
predict whether bloggers behave like professional
journalists. Results indicate that bloggers who see their
work as a form of journalism are more inclined to inform

and influence readers, write about public affairs, and
behave as a more traditional journalist.
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e ‘"‘“10’% tothe blogger in o newspaper is the editorial board
(or .thc chicleditor). The cditorial board decides the ceditorial
policy O_f the medium, The cditorial board is also responsible
for credibility of the medium. Same responsibility takes the
blogger towards his blog and the audicnce. The blogger uses

the blog to advocate hijs own agenda, share opinion and send
the message to the audience,
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SERVEY REPORT

1.Gender

56 responses

@ Male
@ Female
£ Prefer not to say

On average calculation of my survey, I find that 57.1%
female and 42.9% male users are there.

2. Age

56 responses

@ 1825
@ 2635
© 36 & above

On average, most users are between the ages of 18-25.




3.Which of the following best describes blogging in
journalism?
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On average, most users describes blogging as a

modern method of sharing opinions and personal
experience

4.What is the primary advantage of blogging in journalism?

56 responses

@ Increased credibility and trustworthiness
@ Quick and easy dissemination of news
€ Exclusivity and hmited access to content
@ Strict adherence 10 journahstic ethics

Most of the people think that quick and easy
dissemination of news is the primary advantage of
blogging in journalism.




7 How docs blogging effect the traditional gatckeeping role

of journalists?
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S0% people gave their opinion on it challenges

traditional gatekeeping by allowing diverse
perspective.

8.In terms of subject matter, what topics are often covered
in journalistic blogs?

56 responses
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In terms of subject matter, most people think lifestyle,

fashion, and entertainment are often covered in Journalistic
blogs.




9. Which of the following is a potential benefit of
journalistic blogging?

56 rexponses

® Preservaton of long form, in-depth
reportng

© Decreased accessiility 10 news and
infarmation
Reducton in overall journahistc
standards

. Increase n corporate control over news

content

Most of the people choose first option for this.

}O.How does blogging impact the relationship between
Journalists and their audience?

56 responses

@ It creates a more one-way
communication model

@ !t facilitates direct interaction and
engagement with readers

€3 It discourages audience feedback and
participation

@ It has no significant impact on the
relationship

Most of the people choose blogging discourages audience
feedback and participation.




EXPERT INTERVIEW

Sourav Roy (Journalist)

1. How has blogging impacted online journalism?

Ans. Blogging has revolutionized online journalism by
providing a diverse range of perspectives and

dcmocratizing the creation and dissemination of news and
mformation.

2. How do you see the future of online journalism
influenced by blogging?

Ans. Blogging will continue to shape the future of online
journalism by democratizing information dissemination and
fostering diverse perspectives.

3. How has the rise of blogging influenced the landscape
of online journalism?

Ans. The rise of blogging has significantly impacted online
journalism by diversifying news sources, providing
alternative perspectives, and challenging traditional news
outlets' monopoly on information. Bloggers have emerged




RESEARCH FINDINGS

This research study
bloggers on online j
media, bloggers h

aims to investigate the impact of
ournalism. With the rise of digital

ave emerged as influential content
CI‘CmOljS who provide alternative perspectives, opinions, and
analysis on various subjects. This research examines the
rclation.ship between bloggers and traditional online
Journalism, exploring the potential benefits, challenges, and

overall impact on the media landscape. Through a

comprehensive literature review, data

analysis, and
interv

1lews with industry professionals, this study provides
valuable insights into the evolving dy

namics between
bloggers and online journalism.

This section presents the findings of the research study,
based on the data collected and analyzed. It explores the
impact of bloggers on online journalism from various
perspectives, including content creation, audience
engagement, credibility, and revenue generation. The
analysis highlights both positive and negative implications.
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a) Bloggers have no influen
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c¢ public opinion and
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CC on public opinion or

b) Bloggers signiﬁcantly influence

: public opinion and
shape the narrative.

c) Bloggers have a minimal im

. pact on public opinion and
shaping the narrative,

10. What measures have traditional media organizations

taken to adapt to the influence of bloggers on online
journalism?

a) Traditional media organizations have made no
adaptations in response to bloggers.

b) Traditional media organizations have embraced
bloggers and integrated their content.

c) Traditional media organizations have actively resisted
the influence of bloggers.

These questions allow for a range of perspectives and
opinions, fostering a deeper understanding of the topic.
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